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Day 1

Day 2
12:30 Registration

12:30 Registration
13:00 Opening Keynote

13:50 Short Break

13:00 Opening Session

13:50 Short Break
13:55 Premium workshop

14:55 Networking Break
15:15 Workshop

16:45 Networking Break
17:05 Closing Discussion 16:10 Discussion 3
17:55 one to one meeting 17:00 end

14:00 one to one meeting
15:30 Networking Break
15:40 Workshop

19:25 Networking Dinner
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